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while Twitter does not have as much traffic as Facebook, it 

does have several advantages over Facebook. Not only can you 

gain followers on Twitter easier than you can on Facebook, you 

also can engage with people before they become your friend on 

a personal profile or your fan on a business page.

The following is a guide to help you set up your Twitter profile 

and implement a successful Twitter marketing strategy. It also 

provides suggestions and tips for those who are new to Twitter 

or just looking for some new ideas.

This guide is comprehensive. If at first you feel that the tips 

and suggestions are too elementary, please scroll down to read 

sections that cover more advanced information.
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Research the Competition

If you’re just starting out on Twitter and need a few examples 

to follow, why not start by doing a little research on what your 

competitors (or colleagues, if you prefer) are doing in the 

Twitterverse.

I can almost guarantee that there is a similar blogger, freelancer, 

entrepreneur, local business, or any-sized business already 

out there taking advantage of Twitter. You can find them by 

visiting their websites or using directories such as Twellow and 

Wefollow to search for Twitter users in a specific industry. 

Be sure to find the best examples to follow. If you’re a new 

eCommerce store, and you’re just getting started with Twitter, 

then look for other eCommerce stores that have an awesome 

Twitter presence. Once you’ve found them, follow them, and 

watch what they do. Note what seems to get a good response 

and what doesn’t. For example, does mentioning a limited, one 

day sale get a lot of replies and retweets? Or, is it when they 

post pictures of their products?

For more tips on researching the competition, read this 

KISSmetrics blog post titled 7 sneaky ways to use Twitter to spy 

on your competition. Be sure to check it out to see what you 

can learn from others in your field!

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
http://twellow.com
http://wefollow.com/
http://blog.kissmetrics.com/twitter-spying/
http://blog.kissmetrics.com/twitter-spying/


The MarkeTer’s Guide To TwiTTer  •  kissMeTrics.coM4

Create Your Profile

Again, if you’re just starting out, or if you’re not seeing a lot of 

success, one thing you will want to look at (before you start 

searching for followers) is your profile. Particularly, you will want 

to make sure you have the following:

Custom Background Design

When someone comes to your Twitter profile for the first time, 

they should see a great design that reflects your brand. Here are 

a few of my favorites:

WePay tells us the three things they want us to know about their 

product. They keep it simple and don’t bloat the background: 
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Netflix shows dramatic photos letting us know when they will 

release the latest season of House of Cards:

Acer shows us a couple of their products: 

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter


The MarkeTer’s Guide To TwiTTer  •  kissMeTrics.coM6

Eye Catching Twitter Header Photo

If people are viewing your profile for the first time, they’re going 

to check out your profile photo. By extension, they’ll also look 

at the header photo. Pick something that describes your brand 

or displays something you’re trying to promote. Here are some 

good header photos:

CNN showcases their upcoming documentary. The image and 

name give us an idea of the subject of the documentary, and 

they let us know when the documentary will be airing: 

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter


The MarkeTer’s Guide To TwiTTer  •  kissMeTrics.coM7

Wistia shows the people behind the company:

Charity: water tells us what their organization is about – 

providing clean water:
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Beats by Dre showcases their bread and butter:

Concise and Descriptive Bio

You get a whopping 160 characters to describe yourself and 

what people will get when they follow you on Twitter. Make it 

interesting and convincing!

Profile Picture

I’d recommend using your logo as the profile picture. This is 

another reason it’s so important to have a quality logo. Keep 

in mind that people associate emotions with logos. So, if you 

tweet too much or tweet annoying, mindless comments, then 

that reflects on your logo and by extension your brand. 

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter


The MarkeTer’s Guide To TwiTTer  •  kissMeTrics.coM9

Great Tweets

When people are deciding whether to follow you, chances are 

they will base their decision on your most recent tweets. If you 

visit your profile, you’ll see your last fifteen tweets (at least). 

Make sure they all don’t look the same. Retweet others (to get 

a mix of logos and variety), add pictures to tweets, and do a 

blend of sharing links and sole text updates. 

Avoid syncing your Facebook status updates with your Twitter. 

If you are going to do this with every tweet, it’s probably better 

to just use Facebook. In the ideal scenario, write your status 

updates on Facebook (where you’ll be able to write more), and 

then write a separate message on Twitter. 

Here’s a good example where Dr. Weil posts a long status 

update on Facebook:

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
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But keeps it shorter on Twitter:

Tweets with Photos and Videos

Every Twitter profile shows the most recently posted images 

and videos, which also show on the official Twitter mobile app. 

People’s eyes are drawn toward photos, so I wouldn’t be 

surprised if one of the first things someone sees when viewing a 

profile is the pictures and videos section. It’s important to tweet 

images and videos that followers will find valuable. This is best 

explained by showing examples. 

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
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Here charity:water shows the mission of their charity – providing 

access to clean water:

Vice shows pictures of their latest stories as well as pictures of 

what’s happening in the world:
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“Inc.” shares entrepreneurial quotes as well as covers of their 

latest issues:
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Find Targeted Followers

Now that you have your profile set up, and you have some great 

tweets, your next on-going goal will be to gain followers. Sure, 

there are lots of ways to get just any followers, but the key is to 

get targeted followers who are interested in your industry. It’s 

better to have 300 engaged followers than 3,000 unengaged 

followers. 

So how do you find them? And how do you get them to follow 

you?

While everything shouldn’t be about only numbers, there 

is something to be said for having a good follower count 

showing on your profile. I like to start a new Twitter account by 

finding people who have a follow-back policy in place, usually 

implemented by an online application. Basically, you will be 

looking for people who have close to a 1:1 ratio of followers to 

following.

Some great places to search include: 

Twitter Counter Search

Enter in your keyword and you will see users with their following 

and follower counts. Connect Twitter Counter with your Twitter 

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
http://twittercounter.com/pages/search
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account and follow those users directly from Twitter Counter’s 

search results:

There are other ways to find followers. A common method is 

to search a Twitter directory, such as Twellow and Wefollow. 

There also are applications out there that automate the process 

of following. The most popular is Tweet Adder, which finds and 

follows new users regularly based on your customized searches. 

It also unfollows people who do not follow you back within a 

specified time frame. 

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
http://www.twellow.com/
http://wefollow.com/
http://tweetadder.com/
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Get Followers from Your Own Online Properties

Do you have a website, blog, email newsletter, or other way 

to share links with others online? Then be sure to add your 

Twitter link to everything, down to your email signature, forum 

signature, and even other social profiles (such as Facebook). 

This way, people who already are connecting with you online 

can find you easily on Twitter.

One great way to get more followers, specifically from your 

blog, is to use Twitter’s tweet button. It allows you to put a 

tweet button on each of your blog posts to make it easier for 

visitors to share those posts with their followers. A bonus is that 

when you create the button, you can put in a Twitter account to 

recommend after someone shares your post. You just need to 

be sure to specify this when creating your button:

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
https://about.twitter.com/resources/buttons
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This button will appear only if the person who tweeted the link 

is not following the specified account. So, for this example, I 

used @motortrend. Since I do not follow @motortrend, it shows 

after I tweet the link:

People who already are interested in your content are invited to 

follow you, and they likely will because it is so convenient.

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
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Write Direct Messages

Now that you have followers, the next step is to start engaging 

with them! One way to connect with your followers is through 

direct messages. Twitter users have a love / hate relationship 

with direct messages, as many of the ones sent seem like spam.

As you follow others, you will see examples of good and bad 

direct messages. The bad ones are those that are pitching a 

product or service right off the bat and those trying to get you 

to opt-in to their mailing list (usually with the temptation of a 

free eBook).

Think of that first direct message as the first thing you say to 

someone you have just met. You don’t want to put them off 

immediately. Think of your direct message as a way to go above 

and beyond to connect with a new follower. Simply thank them 

for following you, or ask them what they would like to learn from 

you on Twitter. The latter can be especially helpful in surveying 

your followers to see what kinds of tweets will keep them 

engaged.

The best way to write direct messages is to personalize each 

one to your new followers. But, of course, when you start 

getting dozens of new followers daily, it becomes a bit of a 

productivity issue to do so. This is where automation comes in.

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
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Free services such as Social Oomph let you register your 

Twitter account and send your new followers a direct message 

automatically. My suggestion here is to remember not to 

pitch your new followers off the bat and ALWAYS try to reply 

personally to them if they respond to your message. 

Keep in mind that as you’re beginning, you can do this manually. 

You personally can send direct messages to people. Be sure to 

use their first name in the message and anything interesting you 

find about them. You can start by looking at their bio and open 

your conversation with something from there. Don’t worry if 

they don’t reply. Most probably won’t. But, the payoff of sending 

a DM and getting a response is greater than any damage you 

can do by sending a DM to someone who doesn’t reply. 

Something that can come in handy is to keep track of who 

direct messages you personally, past the initial welcome 

message. For example, do you have people who direct message 

you asking you to promote their blog content? If so, then the 

next time you have some content you want to push, you can feel 

good about direct messaging them for a favor.

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
https://www.socialoomph.com/
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Use Some Forms of 
Automation

Automation can be a dirty word when it comes to social media, 

because there is no bigger turn-off on Twitter than realizing an 

account is nothing but an automated bot. But there are some 

forms of automation that can be helpful to incorporate for both 

yourself (to save time) and your followers.

There are two automation services I use that generally get great 

responses from followers. The first is Twitter Feed. This service 

allows you to connect your Twitter account and publish tweets 

whenever your favorite blog adds a new post to their site using 

the blog’s RSS feed.

By using the advanced settings to add on the blog’s Twitter 

account in the Post Prefix or Post Suffix, you will be letting them 

know with every tweet that you are a loyal follower of their blog 

and sharing their content, which may lead to connecting with 

the blog owner for guest posts, cross promotions, and more.

Why is Twitter Feed so great? If you choose blogs that fit your 

industry which your followers will like, they will appreciate your 

willingness to share relevant content with them and likely will 

retweet those items to their followers as well.

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
http://twitterfeed.com/
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The second automation plugin works specifically with 

WordPress blogs – Tweet Old Posts. This plugin will tweet posts 

in your blog archives to your followers, so new followers can see 

content that they may have missed out on.

The best part of both plugins is that they will keep your Twitter 

account active when you can’t actively update it. But, it is 

important to remember that these cannot be the only sources of 

tweets for your account.

The most important updates are the ones in which you directly 

engage with the Twitter community, not only your followers, but 

also the influencers in your industry.

Having a higher instance of conversations where you are directly 

replying to someone from @username is key to showing your 

current and potential followers that you are not just a bot but an 

actual human who wants to communicate directly with others. 

This means that you need to not just tweet, but also listen.

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
http://wordpress.org/plugins/tweet-old-post/
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Listen on Twitter Through 
Searches and Lists

One of the best Twitter management tools that I highly 

recommend for setting up your listening strategy on Twitter is 

HootSuite. This tool allows you to set up multiple tabs with 10 

columns to help you monitor your mentions, direct messages, 

searches, and Twitter lists.

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
https://hootsuite.com/
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Twitter Searches

Twitter searches are very powerful in the sense that you can 

monitor any tweets, including those for a particular keyword. 

For example, if you sell auto accessories, you can set up a 

Twitter search in HootSuite for the keywords “best muffler?” 

to watch for anyone tweeting a question related to finding the 

best muffler. If you run a food blog, you can set up a search for 

“cookie recipe?” to watch for anyone asking for a cookie recipe.

In both cases, you can reply from @username to the person 

and share a link to your website where you have information 

that answers their question. I have tried this with my blog using 

searches related to WordPress, blogging, etc. and have received 

thank-yous in return.

You also can use advanced Twitter search to get even more 

detailed with your searches, such as someone who tweets a 

specific keyword within 15 miles of a particular area code.

Twitter Lists

Twitter lists allow you to add people (up to 5,000) to particular 

lists to help you monitor those users. This is a great way to 

monitor thought leaders in your industry. You do not have to 

follow these people to have them on one of your lists. 

You can create lists easily in HootSuite by adding a new column 

to one of your tabs, creating a new list, and adding users to it. 

Follow them to learn what topics are most important in your 

industry, retweet their posts, and respond to them when they 

have questions in order to get on their radar.

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
https://twitter.com/search-advanced
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Monitor Your Business and Brand

Another great listening / online reputation management 

strategy you can implement via Twitter through HootSuite is 

monitoring mentions of your business, brand, website, blog, or 

products by creating keyword searches for those names. This 

way, you can thank those who praise you, as well as respond 

quickly to those who might have customer service issues or 

other negative commentary. I have mine set up to notify me of 

KISSmetrics mentions:
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Handling customer service on a public platform like Twitter also 

will show other users (and possible potential clients) that your 

number one focus is customer satisfaction, which will lead to 

stronger positive sentiment toward your brand as a whole. It’s 

more important than just responding. You also have to be timely. 

Visitors can see how long it takes you to respond on Twitter. 

If they see it took you 4 hours to respond to a tweet, they will 

wonder how long it will take you to respond to them if they 

write an email to you as a customer. 

Attach to a Trending Topic or Hashtag

This may not apply to every industry, but one way to spread 

your Twitter message beyond your own followers is to attach 

it to a currently popular hashtag (#keyword) or topic. The top 

10 most popular hashtags are listed on the left sidebar of your 

Twitter homepage. You can change it to show worldwide trends, 

trends specific to a particular country, or even tailored trends. 

If there is a trend or hashtag that you can jump on board with, 

your tweet will be seen by anyone following the topic. This is a 

great way to promote relevant blog posts and content that will 

drive new traffic to your website and possibly new followers to 

your Twitter account as well. Just be sure you are authentic. If a 

trending topic is Justin Bieber, don’t tweet about Bieber unless 

it makes sense for your brand to do so. 

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
https://blog.twitter.com/2012/tailored-trends-bring-you-closer
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Participate in Twitter Chats

Finally, a great way to get involved with the Twitter community 

is to participate in relevant Twitter chats. There is a great 

schedule of regular Twitter chats that can be found in this 

Google spreadsheet. Joining in these chats can lead to an 

increase in targeted followers as well as new traffic to your 

website, assuming you have content that directly ties in with the 

topic of the chat.

https://www.kissmetrics.com/?utm_source=blog&utm_medium=PDF&utm_campaign=The%20Marketer%27s%20Guide%20to%20Twitter
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Conclusion

Twitter is an immensely powerful platform for disseminating 

content and engaging with customers and prospects. The 

real power lies in the fact that your tweets, conversations and 

content can be amplified by orders of magnitude across the 

Twittersphere – which can help increase your brand awareness, 

thought leadership, trust, and authority.

No other platform has the ability to do this as quickly and easily 

as Twitter. But it all comes down to HOW you use Twitter to get 

this effect. Study this guide, iterate on your Twitter practices 

and soon you will be a master of the Twittersphere.
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Followers, mentions, and tweets are vanity metrics. They don’t 

tell you what effect it is having on your business. It leads one to 

spend hours on Twitter, without actually knowing if it brings in 

any customers. 

With the KISSmetrics, you’ll know if Twitter (or any other 

source) actually creates customers. More importantly, what 

makes KISSmetrics unique is that it helps you track the lifetime 

value and ROI of customers originating from Twitter. No other 

tool keeps important tabs on your customers this way.

Want to track the ROI on 
your Twitter activity?

TrY KISSMETrICS FOr FrEE TODAY
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